




Between August 2022 and January 2023, 
we established the Aurora LinkedIn 
business page by creating and publishing 
content often, generating 3%-4% 
engagement from the company’s target 
audience of drilling managers and senior 
engineers. 

The content plan included “introductory” 
posts to showcase the Aurora team through 
“get to know” features. These posts did well 
and ignited renewed interest and, 
ultimately, Aurora’s area of expertise. The 
new Aurora website launched in January 
2023 and received approx 500 visits within 
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Over 20% of those views were from 
organic searches and another 20% from 
LinkedIn. Some other key outcomes are:

Aurora’s LinkedIn page followers 
doubled within six weeks, and we 
recorded a further 50% growth 
after four months.

New articles focused on company 
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engagement and opportunities for 
sales-focused follow-ups.

Thought leadership articles like Bit 
Design for Beginners hit home with 
drilling professionals – 10% of 
people that saw it in their feed read 
it, and 30% of those who read it 
engaged. 

An increase in engagement from 
people not known to Aurora 
founders Nick and Harrie.

We thoroughly enjoy working with the team 
at Aurora. The next few months will see more 
thought leadership and video content, 
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long-term sales success.
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Outcomes The early results are promising thanks to a 
stand-out new brand and ongoing 
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now that it’s live. The future will be about 
converting those website visits into sales 
conversations.

By having a documented marketing 
strategy in place, your business is 313% 
more likely to achieve your business goals.


